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Introduction
The level of measurement refers to a classification study that primarily explains the nature in which the facts in different values are allocated to variables. The four levels of measurement were developed by a psychologist named Stanley Smith Stevens (Fife-Schaw, 2016). Thus, in his argument, Stevens identified the four groups of size as ordinal, nominal, interval, and ratio.
1. Importance of the Levels of Measurement
Levels of measurement are essential simply because each level of size provides a specific type of detail to the particular variable in which it is associated with (Fife-Schaw, 2016). For instance, the nominal level provides the least amount of further information in a variable; the ordinal level offers the second-largest detail while both interval and ratio offer the most important news in a given variable.
2. An example for each of the four levels of measurement
The measurement levels are used as the scales for data capturing in the form of questionnaires and surveys. A variety of questions can be used in each group to extract details on a particular variable. 
i. Nominal level
It is known as the categorical scale since it focuses on identifying or classification a specific order. For example, in a survey, one can be asked: In which City do you reside? One can answer direct and particular New York City.



ii. Ordinal level
The level is known for its ability to show the order of variables but not differentiate between them. For example, status at the workplace, product quality, or order of agreement or disagreement (Fife-Schaw, 2016). For instance, a differential scale question can be framed as; how do you find our products' quality? Whereby one can answer either satisfied or unsatisfied.

iii. Interval level
Commonly used where variables have similar, constant, and computable differences. Their classification can be done through an interval scale—for example, the temperature of cities or countries (Fife-Schaw, 2016). The question can be framed as; what is the weather at your City? Then one can answer by giving an interval 10 to 15 degrees centigrade.


iv. Ratio level
It is defined as the variable measurement scale, which gives the difference between the variables known to have information on actual zero value. It provides the most detailed information since one can calculate the mean, median, or mode (Fife-Schaw, 2016). An example of a ratio level of measurement can be framed in a question form like; what is your age in years?


3. Importance of mediators and moderators during study design
Mediators and moderators are key during study design since they increase the amount of information whereby they generate practical information through interventions and discussions of the study's central theme (Fairchild, 2019).

4. Do mediators and moderators make one think differently on their paper topics?
They make one think differently after being exposed to the advantages or disadvantages of using such a study topic (Fairchild, 2019). Thus their impact is much influential and can make one think differently on their research paper topic.
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